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Florida Retail
Masters

Study Objectives

Assess the current level of awareness, familiarity, and
interest in retail industry management careers across all key
audiences.

Assess current perceptions and misperceptions of careers in
the retail industry across all key audiences.

Understand the relative appeal of careers in the retail
industry versus alternative career choices and understand
the reasons behind the relative rankings.

Identify the driving factors that make some career options
more appealing than others. Assess how these factors change
by audience perspective.

Assess how the “retail industry” performs on these key
career decision factors. Identify the gaps in expectation vs.
performance.

Assess how satisfied young professionals in the retail industry
are with their decision to join the retail industry.

Establish benchmarks from which to measure the impact of
the Future Florida Retail Leaders Impact Project across all
key audiences.
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An additional
10 young
professionals
completed the
survey, but
were removed
from the
analysis
because they
were over the
age of 35.

An additional
22 retail
professionals

completed the
survey, but
were removed
because they
hold cashier or
sales clerk
positions.

Florida Retail
Masters

Audiences
High School Students................c....ocooo, .202 completes
College Students...........c..ccooeviiiiiinie e 348 completes
Young retail professionals.........................106 completes

Young professionals in other industries...86 completes
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An additional
10 young
professionals
completed the
survey, but
were removed
from the
analysis
because they
were over the
age of 35.

An additional
22 retail
professionals

completed the
survey, but
were removed
because they
hold cashier or
sales clerk
positions.

Florida Retail
Masters

Methodology
Young Professionals

Members of the Florida Retail Master’s Class were
asked to forward an email with the survey link to
their colleagues and Catch Your Limit Consulting
forwarded the email to a number of young
professional groups

All respondents were entered in a drawing for an
IPod

106 young retail professionals and 86 young non-
retail professionals completed the survey

Study results contain a margin of error of +/- 9.5%
for retail professionals and +/- 10.6% for non-retail
professionals at the 95% confidence level
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Methodology
College Students

e Deans of the business schools at Florida State
University, University of Florida, and Eckerd
College forwarded an email with the survey
link to students enrolled in classes at their
school

e« All respondents were entered in a drawing for
an iPod

e 348 college students completed the survey
- 136 were from Florida State
- 110 were from University of Florida
- 98 were from Eckerd College
- 4 were from other schools

e Study results contain a margin of error of +/-
5.3% at the 95% confidence level cin
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Florida Retail
Masters

Methodology
High School Students

High school students were recruited using
Greenfield Online’s participant pool of high
school students in Florida

202 high school students completed the survey

Study results contain a margin of error of +/-
6.9% at the 95% confidence level
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Respondent

Profile
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Young
Professionals
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A Quarter of Retail Professionals Surveyed

Have Merchandising and Buying Positions
A Number of Other Positions Are Represented as Well

Merchandising and buying
Store manager

25%

Finance/Accounting
Corporate/store operations
Human resources
Distributiorvlogistics
Product development
Advertising/marketing
Regional manager
Information technology

B Retall Professionals

Public relations

Store planning and design

E-commerce/Web design
Legal
Loss prevention
Other
O% 20% 40% 60% 80% 100%
Florida Retail . _ - _ _ :ﬁq
YP2: Which best describes the area of your current position (i.e., your job function)? L=

Masters
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Non-Retail Young Professionals Work In a
Number of Different Industries

Non-profit
Advertising/marketing
Education

Government

Financial services E Non-Retail

Medicine
Information
Technology

Law

Other Do

0% 20% 40% 60% 80% 100%

YP1: Which of the following best describes the industry in which you currently work?
Note, this question does not refer to your specific job function, but rather the industry ®
in which your work (e.g., if you work in Information Technology for the government, Eﬁq

Florida Retail
Masters please select “Government” and not “Information Technology™).
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Young Professionals Have a Variety of
Experience with Their Current Employer

One-third of
non-retail
professionals
and half of Less than 1 year
retail 7%
professionals
are currently 1 year to less than
working in their 3 years 5%
first full-time
Job since 3 years to less : :
graduating. ti’]an o yeare B Retail Professionals
E Non-Retail professionals
5 years to less
than 7 years
7/ years or nmore
0% 20% 40% 60% 80% 100%

YP4: How long have you worked for your current employer?
YP5: Not including your current job, how many other full-time jobs have you had since

@
you graduated from college? Eﬁq

Florida Retail
Masters

12 Southeastern Institute of Research




Florida Retail
Masters

All Young Professionals Were 35 or
Younger; Most Were Caucasian

—

\
—

NS~ ~——

20-23 years old
24-27 years old
28-31 years old
32-35 years old

Caucasian
Hispanic
African American %

Native Hawaiian/Other Pacific

Islander 12/"
Asian &)/Q"
Some other race %3//3

Prefer not to say @é’%

84%

B Retail Professionals

B Non-Retail Professionals

0%

YP46: In what year were you born?
YlP?jlY: Which of the following best describes you?

20%

4% 60% 80% 100%
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Note:
Respondents
were asked to
report their
household
income—not
their personal
income. It is
therefore
possible that
some household
incomes include
the earnings of
multiple
people.

Florida Retail
Masters

The Mean Household Income for Young
Professionals is Approximately $70,000

Less than $25K

$25K to less than
$50K

%
%

$50K to less than
$75K

B Retail Professionals

HE Non-Retalil
Professionals

$75K to less than
$100K

$100K to less than
$150K

$150K or more

0% 20% 40% 60% 80% 100%

@
YP48: Which of the following categories includes your annual household income? Eﬁq
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College Students
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Half of the College Students Are Seniors;
The Vast Majority Are Full-Time Students

~ Freshman Db
Sophomore | P
Junior | 20%
Senior | 53%
Graduate Student | %

N— Other | |3%

] @ College Students

—

Full-time o5
Status ] ’

Part-time | | 5%

0% 20% 40% 60% 80% 100%
Florida Retail C2: What is your year in school? cﬁq
Masters C3: Are you a full-time or a part-time student? S
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Florida Retail
Masters

17

Most of the College Students Surveyed
Are In a Business-Oriented Major

Business/Economics

Advertising/Marketing |
Retail |
Psychology/Sociology |
Science |

Art |

Medicine/Nursing |

Law |

Education |
Communications/Journalism |
English/Literature |
Information Technology |
History |

Architecture |

20%

18%

T 13%
] 4%
] 4%
0 2%
11%
11%
11%
] 1%
11%
] 1%
11%
0%

Other_

| 30%

Undecided |

0 2%

@ College Students

0%

C4: Which best describes the area of your major? If you do not know yet, select

“undecided.”

20%

40%

60%

80%
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Most College Students Were Between 18 and 23;
Two-Thirds Were Caucasian and a Fifth Were
Hispanic

18-19 years of age || 5%
20-21 years of age | | 319

(=]

22-23 years of age | 46%

24-25 years of age _:| 0
—_____26yearsof age or older _:| P
Caucasian | | 63%

Hispanic _:| 18%

African American _:| 8%

Asian [T 5% @ College Students

American Indian/Alaskan Native | 1%
Some other race [] 2%

~— Prefer not to say [] 2%

0% 200 40% 60% 80% 100%

. . C39: In what year were you born? -
Florida Retail C40: Which of the following best describes you? CEQ
=

Masters
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The Mean Household Income for College

Students is $92,000
Less than $25K | | 5%
$25K to less than $50K | 18%
$50K to less than $75K | 12%
$75K to less than $100K | 18% [ College Students
$100K to less than $150K | 1%%
$150K or more | 16%
Don't know | 16%
0% 20% 40% 60% 80% 100%
Florida Retail C40: Which of the following categories includes your annual household income? Eﬁq

Masters
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High School Students
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Type of
school

Florida Retail
Masters

High School Students Surveyed Represent
Sophomores, Juniors, and Seniors;
Most Attend Public School
—
—
Senior (12th grade) | | 26%

—
Sophomore (10th grade)

3 7%

(R

3 7/%

0D

Junior (11th grade)

\

— _
Public | 84%

1 | |

Private 14%

. O High School Students
Other [| 2% | | |

0% 20% 40% 60% 80% 100%

Almost all (98%) say that they plan on attending college after they
graduate high school—a fifth of those have already been accepted.

HS1: do you attend a public or a private high school?
HS2: What is your year in school?

HS3: Do you plan on attending university/college after you graduate high school? o
HS4: Have you already been accepted to a university/college and decided which one you Eﬁq
azri going to attend?

Southeastern Institute of Research




Only 16% said
that they
thought that
they would be
likely to change
their major at
some point
during
university/
college.

Florida Retail
Masters

Two-Thirds of High School Students Say that They
Have Already Decided What Their Major Will Be;

22

Medicine iIs the Most Common Choice
No One Said Retall

Medicine/Nursing 2%

Other [T 1%

Business/Economics _:| 11%

Law _:| 7%

Psychology/Sociology [T 6%
Education _:| 5%

Art [T]5%

Science _:| 5%

Engineering _:| 5%

Communications/Journalism _:| 4%
Advertising/Marketing [ 3%
Architecture _] 2%

EnglishvLiterature _:| 2% O High school students

Information Technology _] 1%
Math/Statistics [] 1%
Philosophy/Religion [] 1%

% 20% 40% 60% 80% 100%
HS5: Have you already decided what your major will be?
HS6: Which best describes your anticipated major? - "
HS7: How likely do you think you are to change your major at some point during _ﬁq
your university/college career? Southeastern Institute of Research




Most High School Students Were Between 15 and
18 Years of Age; Half Were Caucasian and Almost
a Quarter Were Hispanic

—
15 years old || 1%
16 years old 20%
17 years old | | 44%
18 years old | 3J3%
\ -
e = -
Caucasian | 54%
Hispanic 23%
i Ameri %
African American [T77] 136 @ High School Students
Asian [ | 7%
Native Hawaiian/Other Pacific ‘] 1%
Islander i
~———____  Someother race []4%
0% 20% 40% 60% 80% 100%
: ) HS39: In what year were you born? -
Florida Retail HS40: Which of the following best describes you? CEQ
L=

Masters
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The Mean Household Income for High
School Students is $77,000

Less than $25K %
$25K to less than |
$50K g7
$50K to less than
0
$75K 11% -
- O High School Students
$75K to less than
$100K 13%
$100K to less than 100
$150K °
$150K or more 11%
% 20% 40% 60% 80% 100%
o o @
Florida Retail HS41: Which of the following categories includes your annual household income? Eﬁq

Masters
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Likelihood of Having a

Career In Retall
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Those with
retail majors
were much
more likely
(85%) to
consider a
career in retail.
Those with
business majors
were also quite

likely (50%),
whereas those
with other
majors are less
likely (28%).

Florida Retail
Masters

High School Students And Other Professionals Are
Much Less Likely Than College Students to
Consider a Career in Retall

204 N I |
Very likely 1 22% 44% of college
0% students are
I 1% ™| somewhat or very
Somewnhat likely likely.
| |

Neither likely nor E Non-Retail Professionals

unlikely O College students

O High school students

Somewhat unlikely

48%

Very unlikely

| 58%

0% 20% 40% 60% 80% 100%

NOTE: Those professionals who said that they were unlikely to change to a career in
another industry in the next 5 years were not asked this question.

@
C30, HS32, YP28: How likely are you to consider a career in retail? Eﬁq

26 Southeastern Institute of Research




Many Say They Are Just Not Interested In Retail,
or That They Are Interested in Other Things

| |
i i i 1 43%
Not interested in retail | y 550
Have interest in a{‘eas other than ——— 1o
retail i 27%
Interested in/Enjoy working in retail 7 24%

Deals with my major L111% | m Non-Retail Professionals

Have experience in retailing o 10 O College students

o

Opportunities for advancement HO%%

O High school students

Other responses

Haven't decided yet %)%%

AV

184

0% 200 400 60% 80% 100%

When asked what it would take for them to consider a
career in retail, pay is the primary factor.

Florida Retail
Masters YP32: What would it take for you to consider a career in retail? [OPEN-END]

[ ]
C31, HS33, YP29: Why or why not? [OPEN-END] =i
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NOTE: Those
professionals

who said that When Asked About Spgcific Ret_aiI—Type Jobs, CoI_Iege
they were Students and Non-Retail Professionals Would Consider a

unlikely to Number of Them for a Career
change to a

career in o ) —
Advertising/marketing F—————————p sl 63y,

another e _ —s
industry in the Merchandising and buying *—‘W 46%
next 5 years Public relations e 3y,

1396
were not asked Product development ﬁL\ 38%

this question.

3% N
Human resources J—‘—H:]-ZE% 36%
- - 0,
Store planning and design il/"ﬂ_.% 1 36%
=
Corporate/store operations — 32%
Regional manager i 27%
Store manager o 23%
Finance/Accounting

8%

Global sourcing
Distributiorv/Logistics

E-commerce/web design
_ _ Legal E Non-Retail Professionals
Again, high Information Technology O College students
school students Loss prevention -
: O High school students
were unlikely Cashier/sales clerk J
to consider a Other
career in retail. >
> None 1 36%
. . O% 20% 40% 60% 80 100%
Florida Retail ’ ’ i i i [= ;
Masters YP31, C33, HS35: What retail-type jobs would you consider for a career? —
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Table shows
means on a 1-7
scale where
1=not at all
important and
7=extremely
important.

Obviously,
young
professionals
currently
working in
retail careers
think that it is
more appealing
than those in
other careers.

Florida Retail
Masters

Compared to a Number of Other Industries, Retail is
the Least Appealing Industry Among Non-Retail
Professionals and High School Students

Advertising/marketing

Education

Financial services

Medicine

Information technology #

> Retail

126
4.9
i [3.2
3.3
Coverrment [ —0
3
] 3.7
Loy, [ —
| : 13.6
3.1
Norprofiy [E—_ . ,
[Z2.0
%7
.4
3.7 . .
3.3 B Retail professionals
4
B Other professionals
. - O College students
14.3 .
35 O High school students
I S =
5.2
13.9 >
| —_ 123 P
| e —
1 2 3 4 5 6 4

YP15: Knowing everything you know now, how appealing do you think careers in

the following industries are?

C28, HS30: How appealing are careers in the following industries?

st
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Table shows
means on a 1-7

scale where The Difference in Industry Ratings Was Also Present
L=not at all When the Young Professionals Were in College

important and
7=extremely
Important.

Adwvertising/marketing

Law

Education

Government

Financial services B Retail professionals

Information technology B Other professionals

Non-profit
Medicine
1 2 3 4 5 6 7
Florida Retail YP14: Thinking back to when you were in college making a decision about future :ﬁq
Masters careers, how appealing were careers in the following industries? L=

30 Southeastern Institute of Research




Florida Retail
Masters

Key Finding:

Likelihood of considering a career in retail is low for high school students
and professionals who are working in non-retail careers. Likewise, relative
appeal of retail careers is low for high school and non-retail professionals.
College students, however—especially those who are majoring in retail and
other business fields—say that they are quite likely to consider a career in
retail and rate it much higher in appeal. The most popular area of retailing
appears to be advertising/marketing.

Strategic Implication:

Tap in to the college population—they’re already likely to consider a career
in retail. Promote retail careers not just among those who are majoring in
retail, but also among those who are majoring in other business fields.
Furthermore, remind those in other majors that there are also
opportunities for them in retail and try and sell opportunities in retail to
high school students and those currently working in non-retail professions.
Remember, it appears as though students make their decisions young—when
young professionals think back to their opinions when they were in college,
those who are currently working in the retail industry say that retail
careers were more appealing than did those who currently work in non-
retail professions.

st
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Overall Satisfaction

with Career

Florida Retail b
Masters €=
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Retaill Professionals and Those in Other Industries
Are Equally as Satisfied with Their Jobs
Satisfaction is Very High Among Both Groups

Very satisfied Retail professionals:

85%

>‘ Non-retail

S0 L at 0% professionals: 84%
satisfied 44%
_/
Neither satisfied
nor dissatisfied
Somewhat
dissatisfied B Retail Professionals
. . . A% = i i
Very dissatisfied 0 Non-Retail Professionals
6%
O% 20% 40% 60% 80% 100%
Florida Retail YP17: How satisfied are you with your current job (i.e., your position at the :ﬁq
Masters company where you are currently employed)? ==
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They Are Also Approximately Equally

Satisfied with Their Careers
Again, Satisfaction is Very High Among Both Groups

—
Very satisfied 4% Retail professionals:
82%
>‘ Non-retail
Somewhat professionals: 86%
satisfied
_//
Neither satisfied
nor dissatisfied
Somewhat
dissatisfied
B Retail Professionals
Very dissatisfied B Non-Retail Professionals
0% 20% 40% 60% 80% 100%
Florida Retail YP20: How satisfied are you with your current career (i.e., the industry in which :ﬁq
L=

Masters you work)?
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*Those who said o
that they are Key Finding:

unlikely to i _
change careers Even though non-retail professionals say that they are

in the next 5 unlikely to consider a career in retail,* retail professionals
years were not are equally as satisfied with their current job—and their

asked this i .
question. career—as non-retail professionals.

Strategic Implication:

Use current retail professionals for testimonials on the
satisfaction of a retail career. Satisfaction with jobs and
careers in retail are extremely high—equally as so as careers
in other industries. Put this message in your marketing
materials and remember to showcase this with young adults.

Florida Retail b
Masters i
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Satisfaction with

Specific Job Features

Florida Retail b
Masters €=
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Table shows

means on a 1.7 A Number of Different Factors Are
scale where Important in Choosing a Job

1=not at all )
important and Continued on next page...

7=extremely 4
important_ Opportunity for advancement

Making good use of your skills

The top 5
factors are the
same for both Salary

retail
professionals
and non-retail

Having the opportunity to learn new skills

professionals.

\ Non-salaried benefits

Working in a "fun" environment

Location

1 2 3 4 5 6 Ve
O High school students O College students B Non-retail professionals B Retail professionals

. . YP9: When it comes to choosing a job, how important are each of the following for you? -

Florida Retail C23, HS26: When it comes to choosing a full-time job, after you graduate from school, CEQ
Masters how important are each of the following for you? —

37 Southeastern Institute of Research




Table shows
means on a 1-7
scale where
1=not at all
important and
7=extremely
important.

Florida Retail
Masters

..Continued
Knowing Others at the Company
IS the Least Important

5.2
Flexibility of hours “32
5.2
| 5.1
Number of hours required each week 16
5
| 4.9
Formal training program as
(4.7

1 4.5
Working for a well-known comparny mz
B9
i 4.2
Having a prestigious title/position 4.3
| 4.4
1 38
Formal mentorship program - 3.9
1 38
Knowing other employees at the company '3.2

3.4

1 2 3 4 5 6 7

O High school students O College students E Non-retail professionals B Retail professionals

YP9: When it comes to choosing a job, how important are each of the following for you? -
C23, HS26: When it comes to choosing a full-time job, after you graduate from school, CEQ
=

how important are each of the following for you?
38 Southeastern Institute of Research




Table shows
means on a 1-7
scale where
1=extremely
low rating and
7=extremely
high rating.

Recall, this was
the most
important

aspect overall.

Florida Retail
Masters

Retail Professionals Rate Their Jobs Higher than
Non-Retail Professionals in Several Areas

Making good use of your skills

Having the opportunity to learn new skills
Working for a well-known company
Non-salaried benefits

Working in a "fun" ervironment

Location

Hexibility of hours

Knowing other employees at the company
Number of hours required each week

39

» Opportunity for advancement

Salary
Having a prestigious title/position
Formal training program

Formal mentorship program

3 4 5 6 e

B Non-Retail Professionals

B Retail Professionals

YP10: How would you rate your current job on each of the following?

st
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Table shows
means on a 1-7
scale where
1=extremely
low rating or
not at all
important and
7=extremely
high rating or
extremely
important.

Florida Retail
Masters

There Are Some Gaps Between Importance and
Performance Ratings for Retail Professionals

Opportunity for advancement #W—'—l 6.5

S —

Non-salaried benefits wi 6.1
Making good use of your skills #—.‘7—1— 6.0
Having the opportunity to learn new skills #—W— 6.0
Working in a "fun’ environment #WJ >
Location #—b—f 55

Flexibility of hours mg 5.2

Number of hours required each week # 1
Formal training program #1—1 -
Working for a well-known company #“5 51

Having a prestigious title/position 2.2

© gu

5.3

B Performance O Inmportance

YP9: When it comes to choosing a job, how important are each of the following for you? :ﬁq
YP10: How would you rate your current job on each of the following? S
40 Southeastern Institute of Research




Table shows
means on a 1-7
scale where
1=extremely
low rating or
not at all
Important and
7=extremely
high rating or
extremely
Important.

Florida Retail
Masters

Likewise, There Are Some Substantial Gaps Between
Importance and Performance Ratings for Non-Retail
Professionals

Making good use of your skills Wﬂﬂ_ﬁ 6.2
Opportunity for advancement mﬁj 6.1
Sy | o0
Having the opportunity to learn new skills Wﬂ—‘ 38
Non-salaried benefits #‘a—g—‘ -6
Working in a "fun’ environment m 5.3

Location M 5.2

Flexibility of hours w 23
Number of hours required each week #‘“‘4_ -
Formal training program w 3.

Having a prestigious title/position 35|

Working for a well-known company 3.4 R

Formal mentorship program _—ZGJ 3.2
Knowing other employees at the company —3'0 4.5

1 2 3 4 5 6 Ve

E Performance O Inmportance

) . . . . [
YP9: When it comes to choosing a job, how important are each of the following for you? :ﬁq
YP10: How would you rate your current job on each of the following? S
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Florida Retail
Masters

42

“SIR Opportunity Index”

This survey Is based on attitudes and
opinions.
Ratings and priorities are driven by

perceptions, and perceptions are not always
based on reality.

Strategic Issue:

- How do you drive a 4.1 rating any higher?
- Is it possible?

One way to address this challenge:

- Put opportunities into the perspective of what can
realistically be achieved.

st
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SIR Opportunity Index

e C(Calculated based on the factor’s importance to the
respondents, the gap between this importance, and
your performance on that factor:

Performance Gap = Max. Mean Rating - Performance Level

1.7 = 7.0 mean - 5.3 mean

Opportunity Index = Performance Gap X Importance level X Indexing factor of 5

31 = 1.7 X 3.7mean X 5

The higher the number, the greater the
opportunity you have to make a difference.

Florida Retail b
Masters €=

43 Southeastern Institute of Research




The Greatest Opportunity for Improvement
Among Retail Professionals is Salary

Importance Performance | Opportunity

Opportunity for advancement 6.5 5.2 59

Non-salaried benefits 6.1 5.4 49

Salary 6.1 4.2 85

Having the opportunity to learn new skills 6.0 5.2 54

Making good use of your skills 6.0 5.1 57

Working in a "fun" environment 5.7 5.2 51

Location 5.5 5.1 52

Flexibility of hours 5.2 4.8 57

Number of hours required each week 5.1 5.1 48

Formal training program 4.9 4.0 74

Working for a well-known company 4.5 5.7 29

Having a prestigious title/position 4.2 4.4 55

Knowing other employees at the company 3.8 5.3 32

Formal mentorship program 3.8 3.3 70

. : o

Florida Retail Eﬁq

Masters
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There iIs Also Need for Improvement in Salary

Among Non-Retail Professionals
Opportunity for Advancement Also Could Use Improvement

Importance Performance Opportunity

Making good use of your skills 6.2 5.4 50
Opportunity for advancement 6.1 4.6 73
Salary 6.0 4.3 81
Having the opportunity to learn new skills 5.8 5.3 49
Non-salaried benefits 5.6 4.9 59
Working in a "fun" environment 5.3 4.9 56
Location 5.2 5.0 52
Flexibility of hours 5.2 5.2 47
Number of hours required each week 4.4 4.7 51
Formal training program 3.7 3.2 70
Having a prestigious title/position 3.5 4.1 51
Working for a well-known company 3.4 4.7 39
Formal mentorship program 3.2 2.6 70
Knowing other employees at the company 3.0 4.5 38
Florida Retail Eﬁq

Masters
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Florida Retail
Masters

Key Finding:

Retail and non-retail professions seem to want the same things out of a
job: opportunities for advancement, benefits (both salaried and non-
salaried), making good use of their skills, and having the opportunity to
learn new skills. The greatest opportunity for improvement among retail
professionals is in the area of salary. This, however, is also the greatest
opportunity for improvement among non-retail professionals. There is also
opportunity for improvement in the area of formal training and mentorship
programs. Furthermore, among non-retail professionals, there is need for
improvement in the area of opportunities for advancement.

Strategic Implication:

Remind retail professionals—and those seeking jobs—that even though retail
professionals see a need for improvement in the area of salary, this is also
seen in non-retail professions. Remember, ratings are about perceptions.
You do not have to increase salaries to increase one’s rating of it—instead,
give them evidence that salaries in the retail profession are comparable to
salaries in non-retail industries. Demonstrate this with specific examples
and evidence. Furthermore, there is a need for improvement in the area of
opportunities for advancement among non-retail professionals—take
advantage of this and advertise the fact that retail professionals rate their
jobs highly on this. In your marketing messages, advertise the fact that
retail careers offer great opportunity for advancement. .
(=]
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Non-Salary Benefits

Florida Retail b
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Table shows
means on a 1-7
scale where
1=not at all
important and
7=extremely
Important.

Recall, non-
salaried
benefits was
the #2 most
important thing
for retail
professionals

and the #5 most

important thing
for non-retail
professionals.

Florida Retail
Masters

Health Insurance is the Most Important Benefit,
Day Care is The Least

6.6
Health insLrance | S—

Paid vacation time

Retirement plan

Dental insurance

e - 51
Life inourance [ E———
) ) 5.1
Education reimburserent. [ ——
. 4.1
Signing borus [EE— L
Day care | . - a8

1 2 3 4 5 6 Ve

5.6

O College students @ Other professionals B Retail professionals

@
YP11, C24: How important are the following benefits to you? Eﬁq
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Retall Professionals Receive More Benefits than
Those Working in Other Industries

Paid vacation time %
Health insurance 1%
Retirement plan 8%
Dental insurance 86%
Life insurance
Education reimbursement
Signing bonus
bay care M Retail Professionals
Other 4 I Non-Retail Professionals
None 7%
0% 20% 40% 60% 80% 100%
Florida Retail Eﬁq
Masters Q12: Which, if any, benefits do you receive at your current job?
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Key Finding:

Non-salaried benefits are important—they rank #2 on the
list for retail professionals and #5 on the list for non-retail
professions. Retail professionals, however, are much more
likely to receive a number of non-salaried benefits in their
current job. Almost all young professionals report that they
receive health insurance and paid vacation time, but retail
professionals are much more likely to report at they receive
retirement plans, dental and life insurance, and education
reimbursement.

Strategic Implication:

Advertise the non-salaried benefits that come along with a
retail profession. This is especially important given that
young professionals are not overly satisfied with their
monetary salaries. And, recall the importance of training
and mentoring programs—these can also be packaged as
benefits for your young professionals.

Florida Retail b
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Perceptions About

Retaill Careers
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Table shows
mears of 8 == High School Students And Non-Retail Professionals Agree
1=strongly with Many of the Misperceptions About Retail Careers
disagree and
5=strongly

agree.

Retail jobs don't pay very well

Retail positions do not provide challenging,
upwardly mobile careers

College and university degrees do not apply
to retail careers

Retail jobs are only good for short-term
employment, not long-term careers

3.2

Because of the growth of e-commerce, - -

- P B Retail professionals
retail is a declining industry
E Other professionals
Retail jobs only consist of cashier and sales O College students
clerk positions 0O High school
1 2 3 4 5

Florida Retail YP33, C35, HS37: Please indicate how much you agree or disagree with the cﬁq

Masters following statements. M
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Misperception

1. Retail Jobs Don’t Pay
Very Well

Florida Retail b
Masters Se
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A Number of Retail Professionals Actually Agree
That Jobs In Retail Don’t Pay Very Well

Retail Professionals 35%

Non-Retail
Professionals

3%

Note: The darker color
College Sudents % 22% represents those saying
they ““Strongly Agree” and
the lighter color represents
those saying they

“Somewhat Agree.”
High School Students J&Z 28%
I
O% 20% 40% 60% 80% 100%
Florida Retail YP33: Please indicate how much you agree or disagree with the following cﬁq
Masters statements...Retail jobs don’t pay very well. G
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Very Few People Think That

Retail Pays Well

"7'--Pays very well

Il6ll

R |

3%
2%
2%
3%

9%
3%
7%

7%

(%

12%

]

24%

20%

34%

20%
36

[27%

8%
27%

Do

B Retail professionals

E Non-Retail Professionals
O College students

O High school students

Florida Retail
Masters

] l3l ] >4%
| 32%
] 8%
1 A 21%
2 8%
13%
n n i 4%
1"--Pays very 20%
%
poorly &%
0% 20% 40%

60% 80% 100%

st
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YP16, C29, HS29: How well do you think the following typically pays?
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Table shows

means on a 1-7 Everyone—Including Retail Professionals—Believes

scale where
1=pays very that Retail Pays Less Than Many Other Industries
poorly and
_ 6.5
7=pays very Miodicine [T ¢ ©
well. 16.5
| 6.4
Law .2‘3
16.3
Financial services 2%
| [£3
Information .55
technology | 4. >4
4.9
Aertising/rerketing [ —1
] 4.4
Government — —14.3
E——
- 3.9 >
[3.6
Non-profit =)
Education 12.4
. 2.6
1 2 3 4 5 6 V4
O High school students O College students

E Non-Retail Professionals B Retail professionals

Florida Retail
Masters YP16, C29, HS29: How well do you think the following typically pays?

st
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Note:
Respondents
were asked to
report their
household
income—not
their personal
income. It is
therefore
possible that
some household
incomes include
the earnings of
multiple
people.

Florida Retail
Masters

As a Reminder, However, There is No Difference
Between the Household Incomes of Retail and
Non-Retail Professionals

Less than $25K

$25K to less than 1%

$50K 50
$50K to less than B Retail Professionals
$75K
$75K to less than B Non-Retail
$100K Professionals
$100K to less than
$150K
$150K or more
0% 20% 40% 60% 80% 100%

YP48: Which of the following categories includes your annual household income?

st
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Misperceptions
2. Retall Positions Don’t
Provide Challenging,
Upwardly Mobile Careers

Florida Retail b
Masters Se
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Retail Professionals Are the Least Likely to Agree
that Retall Positions Don’t Provide Challenging,
Upwardly Mobile Careers

Retail Professionals 13%

Non—R_etal | %
Professionals

Note: The darker color
b 15% represents those saying
they ““Strongly Agree” and
the lighter color represents
those saying they

College Sudents

“Somewhat Agree.”
High School Students &S 23%
I
% 20% 40% 60% 80% 100%
Florida Retail YP33: Please indicate how much you agree or disagree with the following cﬁq
Masters statements...Retail positions do not provide challenging, upwardly mobile careers. S
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There is Even More Opportunity for Advancement
In Retail Jobs than in Non-Retail Jobs

"7"'--Extremely high
rating

B Retail professionals
B Non-Retail Professionals

Il2ll

"1"--Extremely low

rating 8%

0% 20% 40% 60% 80% 100%

@
YP10: How would you rate your current job on each of the Eﬁq
Masters 60 following...Opportunity for advancement?

Florida Retail
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It Appears as Though Retail Jobs May Be Lagging
Slightly Behind Non-Retalil Jobs in Making Good
Use of Skills

e

- \
"7'—-Extremely high 20% >
rating 33%

25%
22%

25%
21%

B Retail professionals
B Non-Retail Professionals

"1"--Extremely low

rating
I
% 20% 40% 60% 80% 100%
o = @
Florida Retail YP10: How would you rate your current job on each of the following...Making Eﬁq
Masters good use of your skills?
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Retail Jobs Are Also Lagging Slightly Behind Non-
Retail Jobs in Having the Opportunity to Learn
New Skills on the Job

"7"--Extremely high
rating

B Retail professionals
B Non-Retail Professionals

Il2ll

1%
3%

"1"--Extremely low
rating

0% 20% 40% 60% 80% 100%

o = @
Florida Retail YP10: How would you rate your current job on each of the following...Having the Eﬁq

opportunity to learn new skills on the job? _
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Misperception
3. College Degrees Don’t
Apply to Retail Careers

Florida Retail b
Masters Se
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Non-Retalil Professionals Are the Most Likely
to Agree that College Degrees Don’t Apply to
Retail Careers

Retail Professionals 0 16%

Non-Retail
Professionals

20%

Note: The darker color
College Sudents M6 1% represents those saying
they ““Strongly Agree™
and the lighter color
represents those saying

High School Students €% 14% they “Somewhat Agree.”
I
O% 20% 40% 60% 80% 100%
Florida Retail YP33: Please indicate how much you agree or disagree with the following cﬁq
Masters statements...College and university degrees do not apply to retail careers. S
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Almost Everyone Had at Least Some College

Post-graduate degree

Post-graduate work

College graduate

57%
Trade or professional school
Some college
High school graduate
OI)/o 20% 40% 60% 80% 100%

E Non-Retail Professionals B Retail professionals

Florida Retail YP34: Which of the following includes the highest level of education you have = ®
completed? _ﬁq
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The Most Popular Major for Both Types of
Professionals is Business/Economics

Business/Economics

Adwvertising/Marketing 149

Communications/Journalism 13%

Education 6%
Art B a0
Science 4%
Engineering
Information Technology
Medicine/Nursing
Architecture
English/Literature

History
Math/Statistics B Retail Professionals
Psychology/Sociology B Non-Retail Professionals
Retail
Law
Other 21%
I I
) . 0% 20% 40% 60% 80% 100%
Florida Retail c
Masters YP35: Which best describes the area of your university/college major? W=
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College
students with
high grades are
even more
likely to
consider
careers in
retail.

Florida Retail
Masters

Retail and Non-Retail Professionals Recelved
Approximately the Same Grades in College

41%
Mostly A's 45%
40%

54%
Mostly B's 51%
53%
sty © 3% B Retail Professionals
y=s 504’0 % @ Non-Retail Professionals
. A College Students
I 1%
Maostly D's | Q%
%
I 1%
Mostly F's | 0%
0%
0% 20% 40% 60% 80% 100%
@
YP36, C36: Which best describes your grades in university/college? Eﬁq
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Florida Retail
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gg%: Which best describes your grades in high school?

Retail and Non-Retail Professionals Also Recelved
Approximately the Same Grades in High School

—
. 65%
Maostly A's 60%
| 56%
w >
. 0
Maostly B's 33%
39%
8&"/0 B Retail Professionals
Mostly C's 6% E Non-Retail Professionals
A% O CO" e Students
. O High School Students
1 c%/%
. 0
Mastly D's 0%
%
%
0
Mostly F's 0%
0%
0% 20% 40% 60% 80% 100%
@
HS38, C37: Which best describes your grades in school? Eﬁq
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Misperception

4. Retall Jobs Are Only
Good for Short-Term
Employment

Florida Retail b
Masters Se
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Retail Professionals Are the Least Likely to Agree
that Retail Jobs Are Only Good for Short-Term
Employment—Not Long-Term Careers

Retail Professionals | 8%

I\Ion—Rf—:‘tall %
Professionals

Note: The darker color
represents those saying
they ““Strongly Agree™
and the lighter color
represents those saying

College Sudents A% 17%

High School Students ﬂ 3% they Somewhat Agree.
I
0% 20% 40% 60% 80% 100%
Florida Retail YP33: Please indicate how much you agree or disagree with the following cﬁq
Masters statements...Retail jobs are only good for short-term employment, not long-term careers. ==
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Retail Professionals Are Equally as Likely as Non-
Retail Professionals to Say That Their Current
Position is Part of Their Ultimate Career Plan

65%
Yes
65%

B Retail professionals

No B Non-Retail Professionals

Don't know

0% 20% 40% 60% 80% 100%

- g [ ]
Florida Retail Eﬁq

Masters YP3: Is this position part of your ultimate career plan?
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Retail Professionals Are Actually Slightly Less
Likely to Say that They Will Change to a Different
Employer at Some Point in Their Life

Very likely ey
0

Somewhat likely

Neither likely nor
unlikely

Somewhat unlikely

Very unlikely
% 20% 40% 60% 80% 100%
E Non-Retail Professionals B Retail professionals
YP24: How likely do you think you are to change to a job at a different employer cﬁq
=

at some point in your life?
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Retail Professionals Are Also Slightly Less Likely
to Say That They Will Change to a Different Job
In the Next Five Years

Very likely

Somewhat likely

Neither likely nor
unlikely

Somewhat unlikely

Very unlikely

B8%

0% 20% 40%

60% 80% 100%

B Non-Retail Professionals

B Retail professionals

Florida Retail at some point in the next 5 years?
Masters

YP25: How likely do you think you are to change to a job at a different employer

st
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Retail Professionals Are Also Less Likely to
Change to a Different Industry in the Next Five
Years

Very likely

Somewhat likely

Neither likely nor
unlikely

Somewhat unlikely

2%

Very unlikely 30%

% 20% 40% 60% 80% 100%

E Non-Retail Professionals B Retail professionals

Florida Retail YP27: How likely do you think you are to change to a career in a different = ®
industry at some point in the next 5 years? _ﬁq

Masters
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The Difference However in Whether They Will
Ever Switch to Another Industry is Smaller

Very likely

Somewhat likely

Neither likely nor
unlikely

Somewhat unlikely

Very unlikely

% 20% 40% 60% 80% 100%

E Non-Retail Professionals B Retail professionals

Florida Retail YP26: How likely do you think you are to change to a career in a different = ®
industry at some point in your life? _ﬁq
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Many Students Don’t Know How Long They Want to
Stay in Their First Full-Time Job; Of Those Who Do,
the Most Common Response is 1 to 3 Years

One-third of
non-retail 0,
professionals Less than 1 year
2%
and half of |
reta_ul 1 year to less than 32%
professionals 3 vears 16
are currently ye ] 47
Wc_)rklng n j(helr 3 years to less than 18%
first full-time 5
job since years 8%
r ting. i
graduating 5 years to less than 7%
10 years 5%
| [3%
10 years or more 11%
1 37[%')
Don't know £5%
[ [
0% 20% 40% 60% 80% 100%
O High School Students O College Students
Florida Retail :ﬁq
Masters HS28: How long do you plan on staying in your first full-time job after school? -
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The Amount of Time that People Want to Stay In

Any One Job Varies Significantly
Many Students Don’t Know How Long They Want to Stay

3%
Less than 1 year 102%
3%
1 year to less than 273)0%
3 years T
3 to less than i 15% B Retail professionals
g 5 years glﬁ" @ Non-Retail Professionals
| H O College students
5 years to less than = 14% O High school students
11%
10 years =7
i 26%
10 years or more e
8%
Don't know =2
| 55%
0% 20% 40% 60% 80% :I;OO%
Florida Retail CEQ
Masters YP23: How long would you want to stay in any one position at any one employer? -

77 Southeastern Institute of Research




Misperception
5. Retail Is a
Declining Industry

Florida Retail b
Masters Se
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Very Few Retalil Professionals Agree that Retail is
a Declining Industry Because of the Growth of E-
Commerce

Retail Professionals | 8%

Non-Retail ]I/0 %

Professionals

Note: The darker color
College Sudents :PJ(O 11% represents those saying
they ““Strongly Agree” and
the lighter color represents
those saying they

. “Somewhat Agree.”
High School Students 1™%
I
% 20% A40% 60% 80% 100%
Florida Retail YP33: Please indicate how much you agree or disagree with the following cﬁq
Masters statements...Because of growth of e-commerce, retail is a declining industry. S
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Misperception
6. Retail Jobs Only Consist of
Sales Clerk Positions

Florida Retail b
Masters SE
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No Retail Professionals Agreed that Retail Jobs
Only Consist of Cashier and Sales Clerk Positions

No retail professionals gave
this a “4”” or “5.”

y 3

Retail Professionals

Non—R_etall b 10%
Professionals

Note: The darker color
College Sudents 16 9% represents those saying
they ““Strongly Agree” and
the lighter color represents
those saying they
“Somewhat Agree.”

High School Students E¥% 10%

0% 20% 40% 60% 80% 100%
Florida Retail YP33: Please indicate how much you agree or disagree with the following cﬁq
Masters statements...Retail jobs only consist of cashier and sales clerk positions. S
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Retail Professionals and College Students Are

Most Familiar with Opportunities in Retailing
Cashier/Sales Clerk Positions Are the Most Well-Known

5.0
Cashier/sales clerk . a8

1 48
Store manager 4.4
|
Ackertising/marketing ﬂi ]

Merchandising and buying 4.2
I

1 3.6
bl relations [ —.0. o

7] 4.7
Corporatesstore operatiors | ——

i} ! 1 |HRetail Professionals
Human resources | s 3.9 |E Non-Retail Professionals
_ 'm 3.9 |O College Students
Regional manager —==3.Y  |@High School Students

|
i 3.6
Finance/Accourting 3.0

1 2 3 4 5 6

Florida Retail

e
@
YP30: How familiar are you with opportunities for careers in the following areas of Eﬁq
Masters retailing?
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..Continued
Global Sourcing Opportunities Are the
Least Well-Known

3.6
Store planning and design m
| 3.0
3.7
Product development 3.6
—— 0
E-commerce/Web design .J
[
T
Information technology — 3
] 3.6
Distributiorvlogistics 3.1

Loss preverttion B Retail Professionals

2.2
| 2.1 B Non-Retail Professionals
2.7
Legal mc O College Students

] 2.9 @ High School Students
2.6
Global sourcing - 26

20
I
1 2 3 4 5 6 7
@
YP30: How familiar are you with opportunities for careers in the following areas of Eﬁq

retailing? _
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Misperceptions

Retail jobs don’t pay very well.

There appears to be a large misperception in this area. Even
retail professionals don’t think that retail careers pay well—
yet they are on par with non-retail professionals.

Retail positions do not provide challenging, upwardly mobile
careers.

High school students and non-retail professionals are much
more likely than college students and retail professionals to
believe this. There is actually more opportunity for
advancement in retail careers. However, there may be some
tlr<l'JItIh to lack of making good use of skills and learning new
skills.

College and university degrees do not apply to retail careers.
Non-retail professionals tend to agree with the misperception
that college degrees don’t apply to retail careers. In actuality,
however, almost everyone surveyed had at least some
college—and grades in college were comparable across both
types of professions. Furthermore, business/economic majors
were the most popular for each type

st
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Retail jobs are only good for short-term employment,

not long-term careers.

There seems to be a large misperception in this area among
high school and non-retail professionals. In reality, retail
professionals are equally as likely to say that their current job
Is part of their ultimate career plan and they are less likely to
say that they will switch jobs or change careers in the next
five years. Furthermore, students and young professionals
have mixed feelings about how long they would like to stay in
any one job, demonstrating that it may not be necessary to
show that one can stay in a retail job forever.

Because of the growth of e-commerce, retail is a

declining industry.

There seems to be a slight misperception among high school
students and non-retail professionals in this area. Retalil
professionals—who should know the most about the retail
Industry—are the least likely to believe that the retail
industry is declining.

Retail jobs only consist of cashier and sales clerk

positions.

Endorsement of this statement is very low—particularly among
current retail professionals. Whereas most people are most
familiar with sales clerk opportunities, they are also at least
somewhat aware of many other opportunities. cﬁ:l
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College Major

In Retalling
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Note: This
guestion was
not asked if the
respondents
said their major
was retail.

Florida Retail
Masters

Awareness of Retailing as a Major Is Not Even
Ubiquitous Among Retail Professionals

6/%

g

Yes

64%

d

3% B Retalil Professionals

B Non-Retail Professionals
E College Students

30% O High School Students

8%
10%
15%

Not sure

0% 20% 40% 60% 80% 100%

@
YP43: Are you aware that some colleges/university offer majors in retailing? Eﬁq
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Note: This
guestion was

ey e Very Few—Even Retall Professionals—
said their major Considered a Major In Retalil
was retail.
i 4%
Of those high _ _ 1%
school students Considered it strongly == 15%
who have not | O% B Retail Professionals
selected their 13% @ Non-Retail Professionals
major, only 9% : : P O College Students
e Considered it somewhat 20% O ngh hool Students
are somewhat R R
likely (and not 60% |
one is very Did not consider it at all =0, (8%
Ilkely) to |82°/0
consider a T >3
fedjet Hadn't heard of it/My 12% ’
retailing. college does not offer it 130
4%
O% 20% 40% 60% 80% 100%

When asked why, just “not being interested in
retail” was the primary response.

Florida Retail HS20, YP44Z-HOW much did you c_onsider a-maj:or in r-e.tailing? ®
HS21: How likely are you to consider a major in retailing? Eﬁq

Masters
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Most High School Students Say They Are Currently
Unlikely to Consider a Major in Retailing

Half said that
they are just
not interested
in retail and a
quarter said Somewhat likely P O High School Students
that they are
interested in

Very likely | 0%

another major Neither Ilkely nor
unlikely 16%
Somewhat unlikely 24%
Very unlikely 51%
| |
I I
O% 20% 40% 60% 80% 100%
Florida Retail HS21: How likely are you to consider a major in retailing? cﬁq
Masters HS22: Why? [OPEN-END] =
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Table shows
means on a 1-7
scale where
1=not at all
important and
7=extremely
important.

High school
students who
have not yet

chosen a major

were asked how
much they
thought each of
these will be—
their answers
closely
mimicked those
who have
already made a
decision.

Florida Retail
Masters
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Interest in the Subject Was the Most Important
Reason for Choosing a College Major

Availability of related jobs after
graduation

Income ability in related jobs after
graduation

Did well in introductory/high school class

Prestige of major

Family member in the field

6.5
terest i the subject _
|6]7
i 4.9
4.6
5
5.4
i 4.6
4.3
4.8
5.1

i 3.9

3.9

3.9

5.2
) 3l7 : :
B Retail professionals
3.9
|4.5| | @ Other professionals
i 2.5 O College students
2.1
gg O High school students
: .' |

1 2 3 4 5 6 7

@
YP41: How important were each of the following when choosing a college major? CEQ
=
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Table shows

JEVEERAI  Students May Choose a School Because of a Major

Slifﬂgt"‘gt‘e;ﬁ Availability of the Major They Want is High on the List for

important and College and High School Students—Both Those Who Have Already

7=extremely Made Their Decision and Those Who Have Not
important.

| I 1 1 e —— [

5.0
< Awailability of the major | wart ﬁ 6.
= i —— —
Location of the school ﬂ 6.1

|

>

. [ [ [ 4.4
Price of the school 5.1
5.6

. | | | 5

Prestige of the school '85_ 1

_ _ N [ [ 3.4
Ease of getting into school —3-9
—14.2
) ' 3.0
Marketing materials from the school __3‘ g )

. [ [ 3.0

Friends also going there —%1 O College Students
3.4 B Already Chosen

2.2
iy et e v [RD 5 Not Cocen ve
I
1 2 3 4 5 6 7
. . HS11: How important do you think each of the following factors will be when -
Florida Retail choosing a university/college? --or-- How important to you were each of the CEQ
=

Masters following factors when choosing a university/college?
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Key Finding:

About half of non-retail professionals and high school students and
about two-thirds of retail professionals and college students are
aware that majors in retailing exist and very few considered it
strongly. When asked how they chose their college major, interest
in the subject received the highest ranking. Availability of jobs and
Income ability of jobs also received very high scores. Furthermore,
availability of their desired major was at the top of the list for
choosing a college—demonstrating that students do make college
decisions based on their anticipated major.

Strategic Implication:

Make it a goal for awareness of a major in retailing to be
ubiquitous. Support schools which offer a major in retailing and
advertise these majors to students. Target high school students—
who have not yet chosen their college. If you sell them on a retail
major, they will select a school that offers that major. Make
students interested in the subject by reminding them that there
are many jobs available—which offer competitive salaries—after
they graduate. Remember, however, that you can still sell a career
In retail to people that did not major in retail. Eﬁq
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Experience with

Retall
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Note: This
guestion was
not asked of

those
respondents
who currently
work in the
retail industry.

Furthermore,
about a third
have a parent
who has worked
in the retail

industry—most
of them in

cashier/sales

clerk or store

manager
positions.

Florida Retail
Masters

Two-thirds of Non-Retall Professionals and
College Students Have Previously Worked
In the Retall Industry

64%
Yes 67%
22%
B Non-Retail Professionals
| @ College Students
36% [ High School Students
No 33%
18%
0% 20% 40% 60% 80% 100%

YP49: Have you ever worked in the retail industry? -
YP52: During your life, do or did either of your parents work in the retail industry? CEQ
YP53: Which best describes their position when working in retail? S
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Note:

Percentages

total more than
. .

100% becalise Most Worked Part-Time

respondents

had multiple

experiences
with retail Jobs. | “9@

Part-time 6%
O3%
23%
Full-time %
0% @ Non-Retail Professionals
| 1o @ College Students
0
Full-time during school o7 O High School Students
vacations 0
20%
2%
Other 3%
5%
0% 20% 40% 60% 80% 100%
g o [ ]

Florida Retalil C42, YP50: Did you work full-time or part-time? Eﬁq
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Note:
Percentages The Vast Majority Were Cashiers/Sales Clerks

total more than
100% because

some
respondents
had multiple Merchandising and buying

experiences Store manager
with retail jobs.

Cashier/sales clerk M 93%

(91%

Advertising/marketing
Public relations

Other

Store planning and design
Finance/Accounting
Corporate/store operations
Human resources

Loss prevention

Product development E Other Professionals

O College students
O High school students

DistributiorvLogistics

Information Technology
E-commerce/web design

Regional manager

Elorida Retail 0% 20% 40% 60% 80% cZI.E)O%

Masters YP51: Which best describes your position when you were working in retail?
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Note: This
guestion was
not asked of

those
respondents
who currently
work in the
retail industry.

Experience with
a retail job
does not make
a difference in
likelihood of
considering a
retail career
amongst high
school students
and non-retail
professionals.

Florida Retail
Masters

College Students with Retail Experience Are More
Likely to Consider a Career In Retail

Very likel 6%
YRy 1506
. 24%
Somewhat likely
18%
Neither likely nor 10% 0 Retail Experience
unlikely 18%
i [0 No Retail Experience
. 15%
Somewhat unlikely
13%
25%
Very unlikel
Y Y 37%
[
% 20% 40% 60% 80% 100%
@
HS21, C30, YP28: How likely are you to consider a career in retailing? Eﬁq
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Key Finding:

About two-thirds of college students and non-retail
professionals and about one-fifth of high school students have
some sort of retail experience. Most worked part-time in
cashier/sales clerk positions. Furthermore, about a third have
a parent who worked or works in the retail industry. College
students who have worked in the retail industry are more
likely to say that they will consider a career in retail.

Strategic Implication:

Many students work as part-time cashiers or sales clerks—use
these students as an audience to sell future careers in
retailing. Make their cashier experiences positive ones and
show them that there are other opportunities available.
Consider internship programs among student cashiers to show
them about professional opportunities within the same
company.
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Where to Show

the Message
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Key
Influencers
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Table shows

means on a 1-7 Parents and Employers Were the Biggest

scale where

1=No influence Influences on Job Decisions

at all and

7=Extremely — e
large influence. Parents

Former or current employer

Former or current co-workers

Friends

Other family members

Siblings
Teacher/Professors
B Retail professionals
Guidance/college/career counselor B Other professionals
Coach or other adult leader of a club
Minister or other religious leader
I
1 2 3 4 5
Florida Retail YP6: How much of an influence were each of the following people on your :ﬁq
Masters decision to take your current job? S
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Likewise, When Asked About the One Single
Biggest Influencer Parents and Employers Were
at the Top of the List

D

Parents

Former or current employer

Other family me s

Former or current co-workers

Friends

B Retail Professionals

Teachers/Professors . .
B Non-Retail Professionals

Siblings

Guidance/College/Career counselor

Minister or other religious leader

Other

%
I
% 20% 40% 60% 80% 100%
o = @
Florida Retail YP7: If you had to choose one of the following as being the biggest influencer on your Eﬁq

Masters decision to take your current job, who would it be?
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Table shows
means on a 1-7
scale where
1=No influence
at all and
7=Extremely
large influence.

About half said
that the single
biggest
influencer will
probably be
their parents.

Influence of
employers and
co-workers
seems to
increase with
age. Recall,
these were very
high on the list
of young
professionals.

Florida Retail
Masters

Students Predict that Parents Will Be the Biggest
Influencers on Career Decisions

I I - —
| 470~

Parents | z@

T I I 12 7 B
Teacher. —— — 3.8
. I
. | 3.3

Friends 3.4

. I
- | 2.8

Siblings 3.4

. I
Other family members 2.6
| 3.2
| I 2.6
Guidance/college/career counselor | 2. 13.1
. | 3
Former or current employer 1.0
] 2.5 O College Students
Former or current co-workers 1.7 O High School Students
Coach or other adult leader of a club 1.7 2.3
Minister or other religious leader 1.5 2.1
I
HS23: How much of an influence do you think thé following peé’ple will have éh S

your future career decisions? ®
HS24: If you had to choose one of the following as being the biggest influencer on Eﬁq

your future career decisions, who would it be?
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Table shows

mears ofa 1 Across the Board, Parents Were the Biggest
1=No influence Influencers When Choosing a College Major
at all and —
— 4.3 T
7=Extremely paronts [ —— >
large influence. : 14.2
Teacher/Professors 336
3.7
1 3.5
Friends - 3
12|18
] g
Guidance/college/career counselor 28
12|18
] g
Other family members - S
12|18
1 2.4
Siblings
2.6
1 2;2
Former or current employer T B Retail professionals
] 25 B Non-Retail Professionals
Former or current co-workers e B College ents
1 1.5 - Stude
Coach or other adult leader of a club - 18 B High School nts
12.3
a3
Minister or other religious leader %'4
1{8
1 2 3 4 5 6 7
Florida Retail HS13, C10, YP38: How much of an influence were each of the following people cﬁq
=

Masters when choosing a college major?
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Those who had
not yet chosen
a major were
asked to rate
who they think
will be their
biggest
influence.
Their responses
closely
mimicked those
who had
already chosen
a major.

Florida Retail
Masters

Likewise, When Asked to Report the One Single
Biggest Influencer on Their College Major
Decision, Parents Came out on Top

3%
o
] 34%)
"

Teachers/Professors

Guidance/College/Career counselor

Friends
Other family members
Siblings B Retail Professionals
Former or current employer B Non-Retail Professionals
' A College Students
Fomer or cuITent coworkers. g O High School Students
W%
Coach or other adult leader of a club |3

Minister or other religious leader |82

1 10%
Other 130
15
- )
sure 9%12%
0% 20% 40% 60% 80% 100%

st

Southeastern Institute of Research

HS15, C12, YP40: If you had to choose one of the following as being the biggest
igéluencer on your college major decision, who would it be?




Table shows

means on a 1-7
le wh
1oNo influenee College Students Say that Parents Were the Number
at all and
7=Extremely
large influence.

One Influencer in the College Decision Process

[ [
<Parents 4.6
- | | ]
Friends 3(8
- |
Teacher/Professors | 2.9
When asked . |
who the single Guidance/college/career counselor | 2.9
biggest . |
influence is, Siblings | |28
half of the )
Other family members | 2.6
college |
Stu_dents said Coach or other adult leader of a club 2.0
their parents. i
Former or current co-workers 1.7 O College Students
Former or current employer 1.6
Minister or other religious leader 1.4

1 2 3 4 5 6 V4
. . C5: How much of an influence were each of the following people when choosing a college?
HIA RNV C7: If you had to choose one of the following people as being the biggest singly influencer on CEQ

Masters your college selection decision, who would it be?
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Table shows

IUEETS EN &) Parents Were the Biggest Influence in High School

scale where

1=No influence Students’ College Decisions
at all and Those Who Have Not Yet Made Their Decision Think that a

7=Extremely ) )
EIGEEENEI  Number of People Will Have a Bigger Role Than They Really Do

B ——————
]

Friends 4.3

I - 1

|44

Teacher/Professors

i ]
When asked .
who the single Guidance/college/career counselor ﬁ—?"g’
) 3.1

biggest o
influence is, Siblings 3.6

half of both . | 3.3
ralf of bort Gtor famity members I

T]4.2

their parents. Coach or other adult leader of a club —i 3.0

-__ B Already chosen

o - 1.7
Minister or other religious leader | 2T [ Not chosen yet
Former or current co-workers :—llfg
) 1.4
Former or current employer 5 1ls
1 2 3 4 5 6 Ve
. . HS8: How much of an influence were each of the following people when choosing -
Florida Retail a college? -- or - How much of an influence do you think each of the following will =ﬁq
Masters be when choosing a university/college? W=
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Key Finding:

Parents are by far the #1 influence on young people’s
decisions—both regarding their career and their college
(including their college major decision).

Strategic Implication:

Make sure you convince parents that a career in retail would
be worthwhile and beneficial to their child. Remember, you’re
not just selling a career in retail to a student or young
professional—you’re also selling their parents on that career.
Consider doing a follow-up survey where you investigate what
IS Important to parents when recommending a career for their
child.

And don’t underestimate the influence of others—even though
parents are at the top of each list, employers and co-workers
have a large influence on young professionals’ decisions and
teachers/professors have a large influence on students’
decisions.
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Note:
Percentages

total more than The Internet i1s The Most Used Resource

100% because

many for Information About Potential Careers

respondents

had used more = —
than one < Intermet 74@| %’>
resource. i - |
Intemship progm 0
[
Guidance/College/Career counselors at school 0

i %
Advertisements in the media m“’ 519
[ 3370
i X
orery [T
0 ' 33
=1

Private guidance/college/career counselors 0 /25%
0

| 74%

| 47%

=

- B Retail Professionals

Other %ﬂ To% B Non-Retail Professionals
| Yo @ College Students

m 17% 0 High School Students

0% 20% 40% 60% 80%  100%

None

HS25, C22: Which of the following resources have you used or do you plan to use to find
Sl @ il information about potential careers? ®
orida Retal YP8: Which of the following resources did you use to find information about potential Eﬁq

Masters careers?
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Note:
Percentages

maawisewill  The Internet—Specifically School Specific Sites—Is
100% becauise the Most Common Resource for Finding

many ) -
respondents Information About College Majors
had used more
than one . i
resource. This Internet--sites specific to your school |
guestion was i |

only asked of Intemet--sites not specific to your school | 36% 65
those who have | 0

already : | 46%
. Guidance/college/career counselers at school
selected their 46%

major. 0
J Library %11 08%

Private guidance/college/career counselor EI /07%
i @ College Students

59%

| 71%

Other 17%
| |22% | @ High School Students
10%
None 5%
Have not yet looked for information ]Jl%
2%

0% 20% 40% 60% 80%  100%

Florida Retail HS16: Which of the following resources did you use to search for information about cﬁq
Masters selecting a college major? c
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Key Finding:

The Internet is definitely the primary source for research
among young people—both for careers and for college majors.
Internship programs and counselors at school are also widely
used—particularly among current students.

Strategic Implication:

Take advantage of the Internet to market retail careers.
Continue to offer internship programs and ensure that these
are positive experiences. Furthermore, speak to school
counselors about encouraging students to investigate careers
In retail. If you convince counselors that careers in retail are
worthwhile, they can act as a surrogate sales-force for you.

As far as retail majors, many students say that they use
internet sites specific to their college or university. Encourage
and assist the retailing departments at key colleges and
universities to make their Web sites appealing and user-
friendly.
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10 Key Take-A-Ways
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Key Take-A-Ways
1. Tap in to the college population.

They’re already likely to consider a career in retail.
Promote retail careers not just among those who are
majoring in retail, but also among those who are majoring
In other business fields.

2. Use current retail professionals for testimonials on the
satisfaction of a retail career.

Satisfaction with jobs and careers in retail are extremely
high—equally as so as careers in other industries. Put this
message in your marketing materials and remember to
showcase this with young adults. Furthermore, use
testimonials to clarify misperceptions about retail careers,
such as that they don’t pay well, that they don’t provide
challenging and long-term careers, and that the industry is
declining.

Florida Retail b
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Promote competitive salaries and opportunities for
advancement.

Remember, ratings are about perceptions. You do not
have to increase salaries to increase one’s rating of it—
Instead, give them evidence that salaries in the retail
profession are comparable to salaries in non-retail
Industries. Demonstrate this with specific examples and
evidence. Take advantage of the need for improvement in
opportunities for advancement in non-retail careers and
advertise the fact that retail professionals rate their jobs
highly on this.

Build on formal training and mentorship programs.
This is an opportunity for improvement in both retail and

non-retail professions. Improve upon this and package it as
a non-salaried benefit in your advertising messages.

Advertise the non-salaried benefits that come along with a
retail profession.

This is especially important given that young professionals
are not overly satisfied with their monetary salaries.
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6.  Make it a goal for awareness of a major in retailing to be
ubiquitous.

Support schools which offer a major in retailing and
advertise these majors to students.

7. Target high school students for retail majors.

If you sell them on a retail major, they will select a school
that offers that major. Make students interested in the
subject by reminding them that there are many jobs
available—which offer competitive salaries—after they
graduate. Remember, however, that you can still sell a
career iIn retail to people that did not major in retail.

8.  Use those students working in part-time sales clerk
positions as an audience to sell future careers in retailing.

Make their cashier experiences positive ones and show
them that there are other opportunities available.
Consider internship programs among student cashiers to
show them about professional opportunities within the
same company.
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9. Focus on parents.

Make sure you convince parents that a career in retail
would be worthwhile and beneficial to their child.
Remember, you’re not just selling a career in retail to a
student or young professional—you’re also selling their
parents on that career. Consider doing a follow-up survey
where you investigate what is important to parents when
recommending a career for their child.

10. Take advantage of the Internet, internship programs, and
school counselors to market retail careers.

Continue to offer internship programs and ensure that
these are positive experiences. Furthermore, speak to
school counselors about encouraging students to
investigate careers in retail. If you convince counselors
that careers in retail are worthwhile, they can act as a
surrogate sales-force for you. As far as retail majors, many
students say that they use internet sites specific to their
college or university. Encourage and assist the retailing
departments at key colleges and universities to make their
Web sites appealing and user-friendly.
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